BREAST FRIENDS

(Juliet, Juvy, Jannis, Ging)

RATIONALE: 

Breast cancer is on the rise. In Asia, the Philippines has the highest rate of breast cancer incidence and is growing at an alarming rate. There is a need to be informed,  to empower and protect one’s self and the society, especially women to this manageable and curable disease. We have to start now.

Four women of diverse origins and advocacy come together to fight a common enemy – breast cancer.  With the dedication and a insatiable vest for life, Breast Friends strive to empower society through information and support……chuva,chuva, chuva…

DESIGN DOCUMENT

I. GOAL

· To provide and disseminate information and raise societal awareness about breast cancer: signs and symptoms, risk factor, and prevalence.

· To provide information on studies and researches focusing on breast cancer.

· To provide the various options in managing breast cancer (medicines, dietary needs).

· To inform about available treatments (lumpectomy, mastectomy, chemotherapy, radiation, cobalt, etc.) and tests (breast sonogram, thermal imaging, ultrasound, biopsy) for breast cancer patients.

· To provide references of doctors, hospitals and possible expenses.

· To provide a support group to breast cancer patients, their families, relatives and friends.

· To provide online consultation for breast cancer patients and interested parties. 

1.1 SHORT TERM GOAL

1. To provide information and raise societal awareness about breast cancer.

2. To provide information on studies and researches focusing on breast cancer.

2. To provide the various options in managing (medicines, dietary needs) patients with breast cancer. 

3. To inform about available treatments (lumpectomy, mastectomy, chemotherapy, radiation, cobalt, etc.) and tests (breast sonogram, thermal imaging, ultrasound, biopsy) for breast cancer.

1.2 LONG TERM GOALS 

2. Change the perspective of people concerning breast cancer: that is its incurable and untreatable. 

3. Lower breast cancer incidence in the Philippines.

II. USER EXPERIENCE

2.1. Audience Definition: People who want to be informed and educated about breast cancer. 

2.2. Scenarios

AUDIENCE
BACKGROUND
NEED

Ana
20-year-old; has mother with breast cancer who just had a mastectomy
· To know on how to manage her mother’s illness and needs

      (i.e., treatment, medications, diet)

· To know the basic information on breast cancer and her susceptibility to such illness

· To seek a support group with similar experience



Mario


36-year-old; wife Jessica (32) discovered a lump on her right breasts but does not want to consult a doctor because of fear of confirming her illness 
· To know the basic information on breast cancer (signs & symptoms)

· To know the available tests, how these tests are done, where to avail them, and the costs

Shela 
28-year-old; single; has stage 2 cancer on her left breast
· To know the options for treatment, the risks involved,  where to avail these treatments and the costs

· To seek a support group with similar experience

· To seek medical consultation online  

2.3. Competitive Analysis Summary

Our group created a set of criteria before we went to the different sites on breast cancer. We evaluated more on the content of the site – the text, graphics, presence of ads, how they focus on the issues and the availability of links one can go to for additional information. We also evaluated the sites based on the speed one can download the site, if there is a personal start page and the availability of newsletter. We also gave comments on at the end.

After investigating and evaluating the sites on breast cancer both local and international, the group found out that there is no local site that focuses mainly on breast cancer. The sites we visited and evaluated only gave information on some issues on breast cancer. One site, the St. Paul Breast Cancer index is a collection of sites one can go to but is too time consuming because you have to go to different sites to search for a specific issue.

The results we obtained gave us more reason to form a comprehensive and exhaustive one-stop breast cancer site wherein you don’t have to leave and go to another site to look for additional info.

III. SITE CONTENT & FUNCTIONAL REQUIREMENTS

3.1 Content Grouping and Labeling 

Group 1 – Basic Anatomy

· Anatomy of the breast.

· The basics of breast cancer: signs and symptoms, stages, risk factor, and prevalence.

Group 2 - References

· Conferences

· Database  of articles, studies and researches on breast cancer.

· List of references of doctors, hospitals and possible expenses.

· Lists and links to organization

· List of test  and treatment sites and price range

Group 3 - Support

· Breast cancer support group 

· Online consultation 

· Online counseling

· Message board

· Testimonies – Survivor stories

· Newsletter registration / subscription

· Financial assistance

· Donation site

Group 4 - Management

· Medicines

· dietary needs

· therapies

· Breast cancer treatments 

· lumpectomy

· mastectomy

· chemotherapy

· radiation

Group 5 – Tests

· Tests for breast cancer : how it is done & what it does/show

· Self breast exam

· breast sonogram

· thermal imaging

· ultrasound

· biopsy

Group 6 – Breast Friends

· About Breast Friends support group

IV. SITE STRUCTURE 

( REFER TO PowerPoint PRESENTATION)

